















[bookmark: bookmark0][bookmark: bookmark1]Agriculture, Cooperative and Industry in Nepal

Learning Objectives

The students will be able to understood the following objectives after the completion of this unit.
· To know the importance, problem and solutions of agriculture
· To know the cooperative, features, problems and solution of cooperatives
· To know the different types of industries, their importance, problems and solutions
· To know the importance, prospects, problems and solutions of tourism industries
8.1 Agriculture in Nepal
This is the oldest occupation of human beings agriculture has been the chi occupation of more than 80% of the total population living in rural areas. A develop agricultural system can stimulate industrialization through extension of  the domestic market for the manufactured products. It happens when the income of the rural people rises with the increase in agricultural productivity. Thus,, rural aspect of life the domestic market for home industries. In this way, the importance of agriculture is realized and key priority is given to it in every five year plan.
8.1.2 Characteristics of Agriculture
The main characteristics of agriculture are explained below.
a. Subsistence agriculture
Nepalese farmers perform agricultural activities for subsistence. Commercial, collective and cooperative farming is limited. The principal end of the Nepalese farmers is to get the means of subsistence i.e. food from agriculture. There are small numbers of farmers who have a very low saving potentially. What they produce is merely enough for them. They hardly can meet their basic needs. Commercial farming is done in a limited area and on a modest scale.
b. Agriculture depends on monsoon
Nepalese agriculture depends largely on the monsoon rains. It is said that rains in Nepal are inadequate, uncertain and irregular. Irrigation facilities are available only to 64 percent of the total arable land. So the Nepalese farmers always look up to the sky for rains. They exchange their dream of good harvest with monsoon.
c. Small size of land holdings
Land holdings of the farmers in Nepal are very small and have mostly been fragmented over the years. From such an 'uneconomic' land holding, good increase in agricultural productivity cannot be expected. In the absence of alternative occupations, sub-divisions of inherent properties of farmers having been taking place. The average size of land holdings for Nepal is below one hectare. These figures clearly reveal that the average size of land holding is small. The possibility of mechanization and modernization of agriculture is almost a dream. As a result, the agricultural productivity of agriculture has not increased.
d. Low productivity
Nepalese agriculture is characterized by low productivity. In respect of output per hectare of land, agricultural productivity in Nepal is far below the level of agricultural productivity in developed countries. The food grain production per hectare was mere 1.85 because of the use of primitive technology. Low per capita income and smallness of land holdings are responsible for the low productivity of Nepalese agriculture.
e. Predominance of food crops
Major food crops such as paddy, wheat, maize and millet are predominant in Nepalese agriculture. It is found that more than 80% of the total crop area produce food crops and in the remaining 20% of land produce cash crops like tobacco, cotton, tea, jute, sugarcane, vegetables and fruits.
f. Under-employment and disguised unemployment
The Nepalese agriculture virtually faces the problems of under-employment and disguised unemployment. The reason for this situation is the fast-growing Population and the undeveloped state of secondary and tertiary sectors. Traditional


Agriculture is seasonal and provides seasonal employment to the farmers. They are unable to get opportunities in the non- agricultural sector. The number of disguished unemployed is rapidly multiplying because of the rapid growth of population on one hand, and comparatively slow expansion of employment opportunities in the non-agricultural sector, on the other.
 g. Lack of entrepreneurship
Due to the dominance of illiterate farmers, there is lack of goods skills and entrepreneurship in Nepalese agri-business. As a result productivity is low.
g. Rural indebtedness
It is saying that due to poverty Nepalese farmers are bom at debt, grow up at debt and die at debt. This type of rural indebtedness discourages farmers to work hard. Similarly, they are less efficient due to weak physical health. Hence, deficiency in investment and lack of efficient skill are common character of Nepalese agriculture.
Besides these, Nepalese agriculture is also characterized by majorities of small farmers, semi-traditional technology, varieties of crops, high population pressure, etc.
8.1.3 Importance of Agriculture
The importance of agriculture is as given below:
1. Source of employment
The Labour Force Survey Report, 2008 clearly shows that more than 73.9% of the total working population of Nepal are engaged in agriculture which provides them food and livelihood. The decline in the percentage of the population employed in agriculture owes to the gradual expansion and development of industrial and tertiary sector (services, trade and commerce).
2. Major source of food
Agriculture sector is the major source of food supply in Nepal. It supplies about  95% of food grains. Only 5% of the food materials in the form of dry fruits, condensed milk, canned meat and cereals are imported from abroad. Agriculture can feed the growing population only if it could be put on a developing line. 
3. Major source of national income
Agriculture is the major source of national income, which contributes around 30% of the total product of the country. Agriculture, which significantly cont in the past, declined due to the gradual development in the industrial and sectors. These sectors have substantially increased their contribution to the national income in the recent years.
4. Source of industrial raw materials
The growth and development of industries such as cigarette, sugar, textile and jute are based on the supply of raw materials produced by the agricultural sector. Agriculture also helps in the growth and development of agro-based cottage and small-scale industries like poultry farming, fisheries, piggeries, diary farming, local carpets, etc. in the country.
5. Major sources of export
The agricultural products are crucial to the development of foreign export based on agricultural products including animal and forests products. The major exports are food grains, timber, livestock etc. Exports constitute a source of foreign exchange earning. Without substantial increase in the export of agricultural products, the country cannot correct the trade deficit.
6. Major source of government revenue
Agriculture is the major source of government revenue. Land tax, registration and other payments form part of the government revenue. Modernized agriculture can contribute large share to the national income.
7.  Basis of tertiary sector
The tertiary sector of Nepal (trade and commerce) is highly dependent on agricultural. Nepalese internal trade is mostly agriculture-oriented in nature. The expansion of internal trade and commerce, which depends upon the development of transport, is based on the trading of agricultural commodities. Thus, agriculture is the foundation of the tertiary sector, and therefore is the main accelerator of economic development in the country.
8.1.4 Problems of Agriculture (Causes for Low Productivity)
Agriculture is the backbone of the Nepalese economy, which provides food for and various raw materials to industry. About 65.74% of the working population is agricultural sector, and which contributes more than 30 percent of the GDP• Therefore priority has been given to agriculture in each development-plan of Nepal. The reasons, for the low productivity of agriculture in Nepal are as follows:
1. Lack of agricultural credit
Nepalese farmers generally suffer from acute poverty. More than 25 percent of the Nepalese people live below the poverty line in rural areas. Because of their poverty, they cannot use improve seeds, manure, implements to increase their agricultural output. ADB/N, cooperative credit societies, rural banks and other financing agencies have not been able to meet the rural demand. The process of lending credit is also very cumbersome and time-consuming, so most of the farmers are deprived of loan. The farmers are illiterate and so they find going through credit formalities difficult.

Therefore, farmers go to village moneylenders to borrow money at exorbitant rates of interest.
2. Lack of marketing facilities
There is no organized marketing system for agricultural products. Hence, farmers do not get other consumers goods and agricultural inputs on time. Lack of transportation facilities is the root cause of inadequate marketing facilities. Marketing activities like storage, grading, packaging, etc. do not have any system. Dominance of middlemen and price instability is another major shortcoming. A considerable amount of agroproducts is destroyed by insects, pests and mice in traditional storage. Cooperative marketing system has not been institutionalized.
3. Lack of irrigation facility
Irrigation is the lifeblood of agriculture. But Nepalese agriculture largely depends upon the monsoon rains which play a significant role in farming. These rains are curical because there a shortage of irrigation facilities. Besides, the monsoon is also irregular. As farming is not under the control of man, the quality and the quantity of crops and other products are uncertain. About more than 40 percent of the irrigable land have round the year irrigation facilities.
4. Defective land tenure system
In Nepal, there is dual ownership on land. One class of people cultivates the land; the other class reaps the benefit without rendering any labour. The other defects and shortcomings in the existing land tenure system: uneven distribution of land, insecurity of tenancy right, exorbitant rent, arbitrary rates of interest, extra imposition on tenant, etc., have reduced the incentive for increasing agricultural productivity, on the one hand, and worsened the life of the farmers, on the other.
5. Subdivision and fragmentation of land holdings
The subdivision and fragmentation of land holdings is another problem, which has badly affected the agricultural productivity. Due to the increasing pressure of population per capita land holdings have gone below the average size. The average size of land holdings is very small (less than hectare) and the holdings fragmented are causing spatial distances. The ploughing of fragmented land is difficult It also creates the problem of proper inspection. There are no legal provisions for the consolidation of land holdings in Nepal.
6. Lack of systematic agricultural research
The research findings of foreign countries cannot be adopted in Nepal because they are not suitable geographical situations of farm lands. Cropping patterns appropriate to ecological conditions should be adapted. Necessary research works should be conducted in various parts of the country to identify suitable cropping patterns.
7. Semi-traditional technology
Nepalese farmers use traditional technology. Most of the farmers are illiterate; they have no idea of the usefulness of improved seeds, fertilizers, improved tools and new water delivery systems, etc. The farmers are also not able to use improved methods of agriculture . The Department of Agriculture provides extension services to the farmers through technicians such as JTs or JTAs, who are concentrated mostly in urban areas. As a result, produces are poor.
8.1.5 Nature and Problems of Agricultural Marketing
The development of an agricultural marketing system is one of the most important factors of increase of production and productivity. A well-developed agricultural marketing system allows for judicious investment of farmers resources. Farmers can harvest maximum benefit from farming. Food grains are produced in all the agro- ecological regions of Nepal, but the Terai is regarded as a food grain surplus area and the hill and the mountain region as deficit areas. Since Nepal’s agriculture is predominantly of a subsistence type, only a small proportion of agricultural products enter the market. Thus, mostly the cultivation of cash crops is done for the purpose of sale in the market. The marketing of food grains is controlled by millers, traders and exporters. The Nepal Food Corporation is responsible for procuring and distributing food grains to the deficit areas of the Kingdom. Government of Nepal has introduced the concept of minimum support price scheme as an incentive to the farmers.
1.  Sales in villages	
Nepalese farmer are forced to sell what they have produced in their own villages. A great majority of fanners suffer from acute poverty. So, they are compelled to borrow from the private moneylenders to whom they are bound to sell major portions of their produce at lower prices soon after the harvest. The farmer also sell one-third of their produce to brokers and traders. A large part of their income from the sale of crops goes for paying off the debts and buying seeds and fertilizers etc.
2. Sale in market
After all this a farmers have a small portion of the crop left with them to bring it for sale in the market which is organized as well as unorganized and may also be full of evils. Generally, the weighing of agricultural crops is not accurate The agents in the market also favor merchants. Thus, the fanners are exploited in the market and do not receive the reasonable price for his produce. In Eastern Nepal farmers sell their product at the periodical market (popularly known as Haat Bazaar). Wholesale markets for agricultural products are not institutionalized. However, the Kalimati wholesale market was established by the effort of GON. At present similar types of wholesale markets are being established on the initiatives of Municipalities,
local people and concerned offices of GON in different urban localities. GON has introduced the price support policy for rice, sugarcane, tobacco, etc. in the Terai districts.
2. Cooperative marketing
A large number of cooperative societies were registered after the implementation of plan development process in Nepal, but only a few cooperative societies are operating in the country. The cooperative (Sajha) was organized for the purpose of providing benefits to the poorer section of the society. Marketing of agricultural produces should also be handled by 'Sajha'. However, the Sajha movement could not do much to facilitate the marketing of agricultural produces and the farmers could not get as much benefit as they had expected. In recent days, farmers have established cooperatives as different forms by their self efforts to sell agro-products.
[bookmark: bookmark4][bookmark: bookmark5]Problems of Agricultural Marketing in Nepal
Main problems of agricultural marketing are as follows:
1. Lack of adequate institutional credit
About more than 20% of Nepalese people live below the poverty line. Some financial institutions like ADB/N and Grammeen Bikas Banks provide credit facilities to the farmers. However, institutional credit facilities are not yet available in rural areas. Hence the farmers borrow from the village moneylenders who charge high rates of interest. They need to sell their product, (immediately after harvest) to be able to pay back their debts and to meet their day-to-day needs.2.

Inadequate facilities of transport and communication
The biggest problem of Nepalese agricultural marketing is inadequate transport and communication facility. The roads of the villages are muddy and remain in times of rains. There are still not road facilities in some districts. So it becomes very difficult for the farmers to take their agricultural produce especially pens commodities, to distant markets for sale. They have to sell their products in markets at cheaper prices. Communication facility provides information about demand, customer preference etc. Radio Nepal broadcasts the wholesale prices of green and dry vegetables of Kalimati wholesale vegetable market everyday does not suffice for the whole country. Other media such as newspapers an programs have to be used to disseminate information regarding the prices of cereals and cash crops prevailing in different markets. But the farmers are deprived of this information for want of communication facilities.
3. Warehousing and storage facilities	
Nepalese farmers cannot store their agricultural produces in a proper way, so they
are compelled to sell them at comparatively low price. In other words, due to lack of storage and warehousing facilities, they are unable to store their produces for sale in future when prices will go up. A large portion of the agricultural produce are destroyed by excessive heat, rats, insects and pests.
4 Existence of middleman
Most of the Nepalese farmers sell their products at local markets. Middlemen are involved in the carriage of the products into the market. They visit doorsteps of farmers to collect the crops at cheaper prices. Farmers receive cheaper prices for their produce because they do not have any bargaining power due to illiteracy and other reasons. But the middlemen charge high prices on the commodities they sell.
5. Lack of grading and standardized facilities
Products of high quality fetch reasonable prices. But most of the farmers are illiterate and unaware about quality grading. Firstly, the agro-products of our country are of low quality because of unimproved seeds, crop diseases, defective system of crop cutting and the lack of storage facilities. Secondly, the better crops are not sold on the basis of grading better. Consequently farmers do not get a good price for their products.
6. Lack of organization in cultivators
Nepalese cultivators (farmers) are not organized like the traders. The reason for the deficiency in organization is individualized family work done in smaller land units.
7. Diversities of weights and measures
The system of measurement varies from place to place. Generally two types weights, one for the seller and the other for the buyer, are used in the same market. The metric system of weight does not allow any seller to use traditional weights and measures. However most of the traders do not use proper weights and measures. Instead of using metric weights they use stone, brick, etc. in buying and selling and exploit the farmers. Adulteration is another serious drawback of Nepalese agriculture.
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The measures that can be used to remove the defects of agricultural marketing are.
1. Cooperative marketing
Though much has been done to accelerate the pace of cooperative development in Nepal, particularly in the agricultural sector, the desired target has not been achieved due to institutional shortcomings in the economy. If such defects are removed, the cooperative societies will greatly help to improve the marketing of agricultural produces in the country. Marketing cooperatives society and they can sell their produce at the normal prices. Marketing cooperatives societies should be linked with the rural credit societies.
2. Transport and communication facilities
The transport and communication facilities should be extended to the rural remote areas. The transport facility can help the farmers to freight their product easily to market. But the cost of transport should be reviewed. Similarly, market information systems should be initiated. Market information enables the farmers to sell their products when the price trends are favorable. The concerned departments of the government and other related organizations should arrange for publicity through magazines, daily newspapers, radio broadcast and other TV programs regularly.
3. Warehouse and storage facilities
Warehouse and storage facilities are an effective support system. Farmers can obtain j the reasonable benefits (price) by availing of these facilities. They can preserve their products. It is, therefore, necessary to develop and imitate warehousing and storage facilities in different places of the country.	
4. Standard weights and measures	
It is essential to introduce standard weights and measures. The Department of  Weights and Measures should inspect the weights and measures used in the buy- J and-sell transactions. The metric system of weighing has been introduced to avoid malpractice in the measurement and uniformity should be maintained.
5. Grading and standardization		
It is essential to grade agricultural articles such as fruit, fruit products, tobacco, coffee, rice, flour, oil seeds, vegetable oils, cotton, hide, wool and goat hair. Institutional , facilities should be provided at local level to enable farmers to undertake scientific grading of these items according to the required standards.	
6. Marketing research and survey	
Research and survey are essential to accelerate the marketing of agricultural 
products. Through research and survey, information on the marketing aspects of agricultural products can be achieved. Agricultural marketing agencies h conducted various activities to promote the agricultural market. Similarly it is essential to start marketing organizations in Nepal.
8.1.6 Sources of Agriculture Finance
Agricultural finance in general and institutional agricultural finance in particular are becoming more important today than ever before. To increase production and productivity varieties of seeds, fertilizers, insecticides and fungicides must be used. But these modern inputs must often be purchased on cash Payment. About 65.74% of the Nepalese people are dependent on agriculture. The vicious circle of poverty has become a great problem for the Nepalese farmer. Nearly 24% of the people live below the poverty line. There are various reasons or poverty, which has made farmers' their lives very miserable. Growing unemployment due to rapid increase in population, decline in agricultural productivity, mass illiteracy an ignorance, deficiency in food supply, ill health and low level of income are some of the important of poverty in the country. Most of the farmers are unable to meet even their basic needs. Most of Nepalese farmers do not have money with which to purchase the necessary inputs.
Modem inputs can be used if they are provided on time and through a credit system offering loans at reasonable rate of interest. Agricultural credit becomes more important particularly when the agricultural development process is shifting to modem methods and packages of practice. Institutional agricultural finance was started after the implementation of the land Reform Act 1964 and the establishment of the Cooperative Bank in 1963. Before this Nepalese farmers acquired finance from informal sources from friends, relatives, merchants and moneylenders. At present, 'ADB/N is the major institutional source of agro-finance. Commercial Banks and Regional Rural Development Banks are also involved in disbursing credit to the agricultural sector. Notwithstanding the presence and expansion of a banking network in the country, a large number of rural borrowers still have to turn to the informals to meet their credit needs. According to the Nepal Rural Credit Review Study conducted by Nepal Rastra Bank the share of the informal sectors in the total borrowing per sample household is around 70% for rural Nepal. Agricultural finance is supplied by several agencies. However, there are two sources of agro-finance in Nepal, which are as follows:
1. [bookmark: bookmark8][bookmark: bookmark9]Non-institutional sources
The main sources of non-institutional agricultural finance are moneylenders, landlords, traders and private borrowings.
a. Moneylenders and landlords
From the very beginning, moneylenders the main suppliers of short-term and long- term is credits to Nepalese farmers. They provide loans to the farmers for productive as well as unproductive purposes. Their loan advancement process is flexible and loan has fixed repayment. The moneylenders are somewhat flexible about the execution of documents and the security to be obtained. Their loan is also available readily to those persons whom the lender knows closely. However, the loan obtained from the moneylender is not enough to meet the demands for credit of modern agriculture.
b. Traders and private borrowings
They provide short term loans to the farmers for productive purposes before the harvest is ready on the condition that they (the farmers) will sell their produce them at pre-determined prices, which are usually very low, compared to prevalent market prices at the time of harvest. This type of loan assumes greater significance in the case of food grains like paddy, wheat and cash crops like cotton, jute, tobacco cardamom and sugarcane.
2. [bookmark: bookmark10][bookmark: bookmark11]Institutional sources
The main suppliers of the institutional agro-finance are as follows:
a. Cooperative societies
The establishment of credit cooperatives in 1956 in the Rapti Valley of Chitwan district marked the beginning of institutional credit to the rural sector in Nepal. However, credit cooperatives were formalized only under the Cooperative Societies Act in 1959. But it was only in 1963 that the cooperative Bank (which was converted into the ADB/N in 1968) was established with a view to providing credit support to the cooperatives. In the 1970's and 1980's organization and management of cooperatives went from ADB/N to management. The enforcement of the Cooperative Act 1992 and the National Cooperative Development Board Act 1992 was a landmark in the development of cooperatives in the country. Cooperative societies are now supported by ADB/N and commercial banks.
b. Agriculture Development Bank (ADB/N)
ADB/N was established in 1968 as the development bank in line with the ADB Act of 1967 with the objective of bringing about at national level all-round development in the agricultural sector. Now, it has completed 44 of service. ADB/N is a friend of Nepalese farmers.
Here, it may be appropriate to mention that out of the total credit only 30 percent of the total agriculture loan is provided through the institutionalized sector. ADB/N alone accounts for 80 to 85 percent of the total agricultural loans disbursed on an institutionalized basis. It also provides loan assistance to farmers through cooperative and Sajha societies of Nepal.
c. Commercial banks
Commercial Banks are also a major source of agro-finance. There are 32 commercial banks in Nepal. They have started providing the agro-finance after the intro of the Priority Sector Credit Program in 1974.	
The priority sector loans are broadly categorized into three sub-sections, agriculture, cottage industry and services.

They generally provide loans on collateral security, except for the low-income families, under Production Credit for Rural Women (PCRW) and Micro-Credit Project for Rural women (who are members of the groups organized by banks), and the women development offices under the Ministry of Local Development.
d.  Grameen Bikash Banks
Five Regional Rural Development Banks- Purbanchal and Far Eastern Grameen Bikas Bank (1992), Mid-western and Western Grammen Bikas Bank (1995) and Central Grameen Bikas Bank (1996)- were set up under the Commercial Bank Act 1974 along the lines of the Grameen Bank of Bangladesh, with the realization that traditional banking system did not help to improve the economic condition of the rural poor because it could not set targets for the rural poor and the credit delivery mechanism. The Grameen Bikas Banks are concentrated in the rural areas of the Terai belt. At present, these banks were merged and then there is only one rural development bank.
The aim of a Grameen Bank is to provide loan assistance only to poor women from households with less than 0.6 hectare (one Bigha) in Terai and 0.5 hectare (10 ropanis) in the Hills are identified. Loan is extended to group members against group guarantee. Group members sit on guarantee on each other's loan. No other physical collateral is required.
e. NGOs and other financial institutions
Nepalese farmers are also benefitted from Grameen Swabalamban Fund (under NRB), Nirdhan (under the principle of Grameen banks) and other NGOs operating in villages.
8.2 Cooperative
8.2.1 Introduction
Cooperative defined as an autonomous association of persons united voluntarily to meet their common economic, social, cultural needs and aspirations through a jointly owned and democratically controlled enterprise. It is known as business organization cooperative mean all the peoples joint together to meet specific objectives. It is known as voluntary organization worked for collective benefits. Generally the peoples who are poor work together by mutual understanding cooperative are established for the following norms, values, assumptions, principles.

· Cooperative is cooperate with independence organization. 
· It the established by common necessary and objective. 
· The people who want to be the and don't want to the membership depend on Individual. There is no compulsory to be the membership.


· Ownership is collective. No ownership of any individual. All are equal shareholders and owners.
· To be the members of cooperative. One's need to pay some amounts of money pay and take certain responsibility.
· Organization handle by same ownership. Formulation of finance/account committee, management committee and other committee of their necessary.
· Strong punishment to the members who misused the money.
· The rules and regularities conducted by the numbers.
· The members deposit small amount of money and the organization can do their own business.
·  It helps to progress the members status if an social, economical, cultural, etc
8.2.2 Meaning of cooperative
According to ILO : "Cooperative is an organization economically weak persons under which they work voluntarily on the basis of equal right and obligation."
A cooperative is an autonomous association of persons united voluntarily for the fulfilment of their common economic, social and cultural needs and aspirations through a jointly owned and democratically controlled enterprise.
According to cooperation Act 2045, the people who have low capital, low income labour, landless and unemployed individual worked together to uplift the social, economical benefit in known as cooperative.
Thus cooperative are the organization where different people joint in organization to meet common goal and objectives. Cooperatives helps to poor, peasant, and other peoples to up-lift the economic and social status. There are 26500 cooperatives in Nepal. They are working in different area. It is benefited to the members of society and community- It helps to empowerment, enrich the capacity building of individual.
8.2.3 Characteristics of cooperative
The major features of cooperatives are mentioned below:
1. Voluntary association
The membership of cooperative is open for everyone. So it is known as voluntary organization. No one can restrict the entry in the cooperative and leave the  cooperative. There is no any discrimination on the basis of politick economical gender etc. Members have to take the responsibilities give service, etc.
2. Democratic control
The body of cooperative elected by its member. One member one vote principles. All the members of cooperative participate in the organization. The candidate who got the majority of vote can elected as the board committee. All the members are responsible in the management committee.
3. Mutual cooperation
The members of cooperative use the collective effort to achieve common goal and objective such mission helps to uplift the economic status of members. All members follow the principles of cooperative each for all, all for each".
4. Low interest rate
The members of cooperative get the loan at low interest rate. Loan can be invest in different productive sectors. So, economically weak people can be able to take advantage directly and indirectly.
5. Focus on community
Cooperative organization is the undependable organization of community. Cooperative helps community in development programs. According to the principles of cooperative. If one aspect is weak then other aspect is already weak. Interdependence is the assumption of cooperative. These organization are associated with community and society. So, they are involved in plantation, education, health, family planning, sanitation, drinking water, school social and cultural organization. It also help to emergency, rescue, recovery and reconstruction of society.
6. Focus on cash transaction
Cooperative is a financial institution which collect small amount of money and invest different sectors. It helps to eliminate bad debt and collection of expenses. It is doing like the bank transaction. So, it is plays a vital role to the uplifting of society and its membership.
7. Permanency
The cooperative run on long term. The members of cooperative also-remain long term. All the activities are doing for a long period of time.
8. Economic participation
The members of cooperative invest small amount of money. Due to the economic Election. It helps to create the economic power. All the member of cooperative are same values distribution of limited deviance etc.

8.2.4 Importance of cooperative
The government formulate its policy, public, private partnership with Cooperative. The importance of cooperative are increasing day by day. There is institutional development to formulate policy program from central to local level. The main attraction of cooperative increase in agriculture, finance, health, education, transportation, communication, electricity, hunting, tourism, insurance etc. the importance of cooperative mention below:
· Employment opportunities are providing by cooperative sectors.
· Cooperative sectors help to reduce poverty reduction.
· It helps to uplift the living standard of peoples.
· It helps to provide credit to the people which help to financial crisis.
· It helps to develop positive labour relationship and mutual cooperation and understanding.
· It helps to strength the society through its memberships.
· It helps in inclusive nature of society, entrepreneurship, healthy competition. It invests in production sector.
· It helps to protect environment, sanitation etc.
· It helps to develop the traditional, cottage and large scale industries.
· It helps to control social crime.
8.2.5 Problems of cooperative in Nepal
The cooperative development of Nepal is not a period of long time. The cooperative organization develop its institutional, legal, and policy wise development in short period of time. Now with standing, the major problems of cooperative are mentioned below.
· The law act of cooperative is not strong and its implementation is very weak in Nepal.
· No effectiveness is the main issue.
· No effectiveness in monitoring, evaluation due to its amendment in law and constitution.
· Lack of accountability, transparency rule of law in cooperative.
· The is lack of clear policy, program so the cooperative is unsecured
· There is lack of clear policy to subsidies, loan and tax discount facilities
· Cooperative cannot invest in the productive sectors.

Lack of clear vision, mission and adequate monitoring on the parts of government.
Lack of skill human resources and professionalism sound planning and its implementation.8.2.6 Measures to solve the problems of cooperative
There are different types of cooperative running in Nepal. The cooperative has significant role in the different sectors but effectiveness of cooperative are mentioned below:

· To increase the cooperative awareness, capacity building, institutional development, 
                            education, training and communication.
· To activate professionalism and invest in productive and agriculture sectors.
· To increase access to women, poor, marginalize, disable, landless and backward community and labour to uplift their life style.
· Establish transparency, accountability through monitoring, professional development.
· Implementation of cooperative act and institutional development.
8.2.7 Cooperative development in Nepal
The development of cooperative development in ancient time by the feeling of cooperative. Dharma, Bhakari, Parma, Guthi, Dhikuri etc are the some examples of cooperative. The people take and give us their necessities. The cooperative department was developed in 2010 B.S. then the cooperative movement began in Nepal. The first cooperative was developed in 2013 chaitra 20 in chitwan district, Baakhari credit cooperative samittee. The first cooperative act was developed in 2016 B.S. There was not well development of cooperative before the first public movement 2046 B.S. After the restoration of democracy 2046 B.S. the cooperative act implemented in 2048 B.S. then Operatives flourish in all over the country. National cooperative board was establish in 2049 B.s to promote cooperative. National agriculture policy 2061 and its promotion Moy 2063 B.S. and the cooperative system because throughout the popular country.
8.2.8 Present status of cooperative in Nepal
The total numbers of cooperative are 26500 in Nepal. In such cooperative there are 3800000 share holders of cooperative. More than 200000 are directly involved in employment opportunities.
8.3 Industry
8.3.1 Introduction
Industry has very crucial role for economic development. It helps for the national prosperity and economic growth. On the one hand it provides employment and on the other hand it helps to increase the level of income. The development of industry was started only after the establishment of democracy in 1950. Presently the contribution of industry on GDP is only 5.4% (Economic Survey 2074/75).
8.3.2 Classification of Industries
A. Classification of industries on the basis of nature of production and service
Industrial enterprise have been defined as follows based on nature of production and service:
1. Industries bases on Agriculture and Forestry
It includes the business of production or processing from raw materials based on agriculture and forests product.
2. Production-oriented Industries
The industries producing goods having used raw materials or semi-processed raw materials of unused materials having added value as prescribed.
3. Export-oriented Industries
The industries exporting 51% or more of their products to aboard are called export- oriented industries.
Energy-oriented Industries4.

The industries producing energy from water resources, wind, solar power, coal, natural oil and gas, bio-gas and other sources are known as energy oriented industries.
5. Mining Industries
The industries extracting and processing metallic and non-metallic minerals are called mining industries. Thee industries relate to the mineral excavation processing. In the lack of scientific and geological survey of the country reliable  statistics on mineral resources are not available.
6. Tourism Industries
The enterprises that provides services to tourists are known as tourism industries. Tourist lodging, motel, hotel restaurant, resort, travel agency, skiing, gliding water,  rafting, cable car, pony trekking, trekking, hot air ballooning, parasailing, golf-course, polo, horse riding etc.
 7. Construction Industries
The enterprise related to construct of physical infrastructure are known as construction industries: road, bridge, ropeway, railway, trolley bus, tunnel, bridge and industrial, commercial and residential complex construction and operation are related to the service industry.
8. Information and Communication Technology Industries
Industrial enterprise relating to information, knowledge and communication using technology for information collection, processing and transmission one known as information and communication technology industries.
9. Service Industries
These industries are related to the Workshop, printing press, consultancy, ginning and bailing business, cinematography, construction business, public transportation business, photography, hospital, nursing home, education and training institution, laboratory, air services, cold storage etc.	
[bookmark: bookmark12][bookmark: bookmark13]Classification of industries on the basis of financial investment
Industries enterprises have been classified as follows based on financial investment.
1. Traditional and Other Cottage Industries
An industrial enterprise that uses traditional skills and technology, the instruments and machinery based on local raw materials and associated with art and culture of the country and that uses electric power up to 10 kilowatts are classified as traditional and cottage industries.
2- Small Industries
Industries with a fixed asset of yp to an amount of fifty million (50 million) rupees are named as small industries.
3- Medium Industries
Industries with a fixed asset between fifty and one hundred fifty million rupees (50 to 150 million) arc named as medium industries,
Large Industries
Industries with a fixed asset of more than one hundred fifty million (more than 150 million( rupees shall be named as large industries.



8.3.3 Cottage and Small Scale Industries (CSSI) 
the closed and isolated nature of economics and social organizations of the country is one of the basic reasons for the growth and development of crafts and small- scale industries in Nepal. Families, clans and communities in each village, depend upon themselves for all their requirements. Forced self- reliance and closed nature of the economy require the people to produce locally whatever they can for meeting the few simple needs of their daily life. Their artistic skill, talent and inborn quality of artisians contribute to the development of art, architecture and industry in the country. The spinning, wearing, grinding are related with industries.
The industrial policy (1992) classified industries as labour- intensive industries, industries related to tradition, art and culture, and cottage industries using special skills or local raw materials and resources. Industries involving investments of upto Rs. 10 million were classified as small scale industries.
Importance of Cottage and Small-scale Industries (CSSI)
Traditionally, the main occupation of Nepalese people is agriculture About percent of the labour force is engaged in this occupation. The rate of growth of population  is 1.35 percent per annum according to the population census of 2011. The high rate of  population growth is exerting more pressure on land and aggravating the unemployment  or disguised unemployment situation in the country. Solution of the problem of disguished unemployment, calls for the development of cottage and small-scale industries help to reduce the existing pressure of population on land and promise some of income. Thus, small scale and cottage industries can play a vital role in the process of economic development of the country.
i. Employment opportunities
A majority of rural people are either unemployed or disguised unemployed. The seasonal nature of agriculture gives them spare time of 3 to 5 months. During this period they can engage themselves in cottage industries, which can yield them additional income. They may be able to get enough food, education and health facilities etc. Thus, CSSI provide employment to farmers in rural areas during off reasons and absorb excess manpower from the farming sector.
ii. Use of local resources
Stone, wood, bamboo, grass, raw wool, leather, etc. are the raw materials which CSSI use. These materials are produced in rural areas. CSSI ensure proper use of locally available these raw materials. They also employ local skills such as weaving blankets and rugs (Tamangs, Gurungs, Sherpas, etc.). Some people specialize in wood works, others, say, in metal works. Traditional and local skills would go waste in the absence of these industries.
iii. Subsidiary source of income
The rural people are very poor and they have to go even without the most essential needs of daily life. They are hardly able to maintain themselves at subsistence level. The development of CSSI provides them some relief in this situation. Thus CSSI are also a supplementary source of income to the rural poor.
iv. Less requirement of capital
CSSI require small amounts of capital whereas medium and large-scale industries require huge amounts (for the purchase of machinery and equipment. The products of cottage industries can be sold in small markets. Hence, the importance of cottage industries is big in a developing country such as Nepal. The farmers can start cottage industries like poultry farming, diary, fisheries, piggeries etc. on a modest investment.
v. Consumer supplies
CSSI provides consumer goods at short notice. These industries can produce varieties of goods and help the consumers to satisfy their wants as well as taste.
vi. Export promotion
Various types of goods produced by CSSI have an export value. Carpets, rugs, jackets, metal goods, etc. produced by CSSI can be exported. The export can earn foreign exchange. Development of CSSI can help to reduce import.
vii. Promotion of handicrafts
Nepalese arts and crafts had glory in the past. For some obvious reasons the tradition of crafts and cottage industries declined. If the production of artistic goods could be revitalized, Nepal would be able to earn much foreign exchange. Foreigners are attracted by Nepalese indigenous art products. Thus, cottage industries help to promote the production of handicrafts in the country.
Problems of Cottage and Small-scale Industries (CSSI)
Though CSSI are indispensable for the economic development of the country, the development of these industries has been very slow. The problems in the development of are as follows:
1. Financial difficulties
Avaliability of capital is a precondition for the development of CSSI. But the Nepalese people are very poor. They do not have capital to invest because of their p levels of saving. The local artisans have the skills required for CSSI but they lack capital. The existing financial institutions do not provide them credit because they cannot afford the high security which the financial institutions demand.
2. Shortage of raw materials
The raw materials available within the country are exported to foreign countries in large quantities. This results in shortage of raw materials required for the CSSI in the country. The indigenous raw materials available for local industries are mostly of an inferior quality. Thus, the CSSI are producing low quality goods which are not of export quality.
3. Intermediary exploitation
The national market is very small and purchasing power of the Nepalese people is low. Small entrepreneurs cannot arrange the marketing of the products on then- own. Traders and merchants collect the goods produced by them at low prices, which they export or sell at high prices. Thus, the local artisans are exploited by the intermediaries.
4. Competition with large industries
CSSI products are expensive because they use labour-intensive techniques whereas goods produced by large industries are less expensive. Therefore, CSSI products cannot do well in foreign markets. Even in the domestic markets they have to compete with foreign goods. The policy of liberalization has increased this problem even more.
5. Primitive technology
CSSI entrepreneurs are mostly uneducated and unskilled. They produce goods, using traditional methods of production. Local skill is an asset but it should not remain primitive. Artisans should be trained in improved technology.
6. Lack of marketing facilities
Markets for the CSSI products are very small and scattered, the CSSI entrepreneurs are faced with the difficulty to selling their product in proper time.
Again, the per capita income of the Nepalese people is very low. So their purchasing capacity is also very low. For this reason the market for CSSI products is limited.
7. Lack of infrastructure
Basic infrastructures like electricity, transportation and communication, are very important for the development of CSSI. But in Nepal, most of the rural areas lac such basic facilities. Therefore the production scale of CSSI goods is limited and so is the demand for them.	
8. Lack of protection
	
CSSI expect protection from the government, but there is no government policy regarding them. These industries cannot compete large scale manufactures. So, entrepreneurs are not interested to invest more. As a result, the CSII’s situation of is deteriorating.
8.3.4 Medium and Large Scale Industry (MLSI)
The history of medium and large-scale industries started with the establishment of Biratnagar Jute Mill in 1993BS. Till 1951, 73 industries were registered under the Company Act 1993BS.
The Industrial Policy of 2049 BS defined industries having fixed assets of Rs. 10 million to Rs. 50 million as medium-scale industries and industries having fixed assets exceeding Rs.50 million as large-scale industries.
Importance
The importance of MLSI in economic development of Nepal is discussed below:
    i. Rapid economic growth
Productivity in MLSI is higher than that in any other sector of the economy. The development of MLSI can increase the economic growth rate of Nepal. Because MLSI accelerates economic growth, it increases the annual national income.
ii. Resource utilization
Nepal is rich in natural resources. Therefore, MLSI should use them. Nepal's limestone deposits came to be used only after the establishment of large-scale cement industries. Similarly, other mineral deposits and water and forest resources could be utilized for upgrading MLSI.
iii. Sectoral balance
Nepal's economy is dependent by an large on agriculture. About 65.74% of the total Nepal's population is engaged in this occupation. This position shows the state of sectoral imbalance in Nepal. It is necessary to divert some of the population to the non-agricultural sector. MLSI help in the sectoral balance of economy by developing transport, communication, electricity, banking, insurance, trade and commerce.
iv. Modernization of agriculture
Though Nepal is an agricultural country, its agricultural productivity is very low for lack of unproved technology. For the development and modernization of the Agriculture sector, MLSI should be set up. MLSI produce and provide modem tools, chemical fertilizers and pesticides, which increase agricultural productivity.
v. Capital formation
Capital formation is very important for development. MLSI stimulate capital Nation, which is the foundation of economic development. Capital markets are expanded by the establishment of MLSI and by opening investment opportunities of shares and bonds.
 vi. Increase in income
The problems of unemployment and disguised unemployment can be solved by the establishment of MLSI. It plays an important role in raising income of people in general. It increases the per capita income.
vii. Increase in public revenue
The development of MLSI helps to increase public revenue. Government receives public revenue from the industries. In the form of customs duty, excise duty, value- added tax, income tax.
viii. Reduction of import
Nepal imports most of the consumer items and capital goods itself from abroad. MLSI produce and provide such goods within the country, to reduce the volume of imports and thus, reduces the volume of trade deficit.
ix. Increase export
MLSI play an important role in increasing exports and earning foreign exchange. Nepal can export cement, sugar or matches produced by MLSI.
x. Providing for security
Industrialization is necessary because it provides for country's security. This consideration becomes critical when some international crisis develops. Dependence on foreign sources for defense materials is a risky affair. It is only through industrial development in a big way that the national objective of self-reliance in defense materials can be achieved.
[bookmark: bookmark16][bookmark: bookmark17]Problems
The problems of MLSI in Nepal are discussed below:
i. Lack of adequate capital
MLSI require huge capital investment because they are capital intensive in nature. But Nepal cannot invest much in establishing MLSI. Moreover, Nepalese investors do not have adequate investment capability.
ii. Lack of basic items
MLSI need items such as iron, steel, chemicals, minerals, etc. These items are basic MLSI. But they are not available in the country. For want of these basic industrial ingredients. Nepal has not been able to manufacture chemical products  and engines (and also small parts of big machines) within the country. They have to be imported from abroad. Imported items are naturally very expensive.

iii. Lack of transportation and communication facilities
MLSI require an extensive market, which is possible only by the development of transpiration and communication. The goods produced by MLSI cannot be transported and sold in the market without transpiration facilities. But transportation facilities have not linked industrial areas. Similarly, for lack of adequate communication facilities investors are unable to get the required market information.
iv.  Limited market
MLSI produce goods in large quantities. So the market for these goods should be large too. But the market for MLSI products are very limited. India is a potential market for Nepalese goods. But India seems to be more interested in exporting its goods to Nepal than in importing Nepalese products. Nepalese people are poor and their purchasing power is very low. This also does not provide market for Nepalese goods.
v. Irregular supply of raw materials
The MLSI of Nepal do not get raw materials regularly. The raw materials available within the country are of low quality and also are not available in adequate quantities. Raw materials have to be imported from abroad many of which are expensive. One has to go through official formalities such as obtaining licenses and permits, which are time-consuming. Sometimes MLSI remain closed for want of the supply of raw materials.
vi. Absence of entrepreneurial class
Efficient and skilled entrepreneurs or managers are required for managing MLSI. There are very few entrepreneurs in Nepal who can conceive, promote, implement and take risks. The government also does not encourage entrepreneurs.
vii. Industrial policy
The industrial policy of Nepal is not stable. It changes frequently. The facilities Provided by policy declarations do not become available. The Department of Forest may. disagree with the Department of Industry. The Ministry of Industry may be ready to provide facilities but The Ministry of Finance may disagree. There .is no co-ordination between the offices of the government.
viii. Industrial finance
Loans are not available to MLSI on an adequate scale MLSI. Financial assistance available from Nepal Industrial Development Corporation (NIDC) has proves inadequate. The processes obtaining loans are complicated and nail biting.

[bookmark: bookmark18][bookmark: bookmark19]8.3.5 Tourism Industry
For the young sort travel is education and for the elders an experience. Tourism as a form of education is part of civilized existence. Tourism allows people to escape from their normal, humdrum lives. Tourism moves people from one region of the world to another. it maybe called 'dream machine'. Revolution in transport, advancement of technology the emergence of a middle class with time and money to spare for recreation, led to the growth of tourism - ’the modem holiday industry’.
In other words, tourism is the sum of the phenomena and relationships arising from the travel and stay of nonresidents, in so far as they do not lead to permanent residence and are not connected with any earning activity.
[bookmark: bookmark20][bookmark: bookmark21]Role of Tourism in Economic Development
Tourism had existed and long before it was identified. Its emergence as a major factor in economy is relatively recent. Tourism is a basic and desirable human activity deserving praise and encouragement of all peoples and governments. In other words, tourism is an activity essential to the life of Nations because of the social, cultural, educational and economic interactions it ultimately leads to. The role of tourism in Nepalese economy may be discussed under the following sub-heads:
i. Sources of foreign exchange
Many economies today are dependent on tourism for foreign exchange earnings. Nepal fairly needs large treasure foreign exchange for the development of the country. Since Nepal's export is limited, tourism industry is a important. It can help .in correcting trade in-balances and regional in-balances. It is a painless mechanism for transfer of resources from high-income countries to low-income ones.
ii. Increase in employment
Tourism is a service industry and as such, can have a good effect on the countries with surplus labor. To this service industry, human labor is extremely important Most sectors of tourism industry are labor-intensive and require relatively short trainings for most jobs.
Tourism helps direct as well as indirect employment. Nepal faces the problems of unemployment, under-employment, seasonal unemployment. Tourism helps to create employment opportunities in a variety of ways.
Many persons are now engaged in hotels, lodges and travel agencies and in rafting, trekking, mountaineering, etc. Thus, the increase in employment increases the people's income, which, in turn, helps to boost standard of living.
iii. Effect on development of infrastructure
Tourism creates prosperity through the development of communication, transportation, accommodation and other consumer services. Tourists are fond of trekking sight-seeing and rock climbing etc. The money spent by tourists on such programs becomes for the local population in some form or other, which again is either spend or saved. This helps the development for infrastructure and new tourists heavens will open up. New transportation, communication and power facilities, and new hotels, lodges, health clubs, nightclubs, and travel agencies will emerge.











iv. Cultural exchange
Tourism industry changes the life-style of the people of the country. Tourism involves cultural exchanges and enriches those that travel as well as those that are at the receiving end. It may create goodwill between countries, between cultures. Tourists travel to participate in many events like conferences and exhibitions. Their visits may also provide opportunities for co-operation. They learn from us and we learn from them. Exchange of views and ideas may occur. Therefore, tourists are sometimes also called cultural ambassadors.
v. Development of cottage industry
Tourists are interested in buying the goods, handicraft in substantial quantities. This activity provides enough market scope for handicraft products. Expansion of cottage industries in different parts of country will increases employment and income, which, in turn, will help to alleviate poverty.
vi. Increase in government revenue
The government earns income from travel trade business in the form of tax, fee, and royalty. This increases the government revenue. Further, the economic effect of tourism is best seen in the purchasing power generated in the receiving areas where visitors who tend to spend at a much bigger rate than when they are at home. Therefore tourism industry is also a source of public revenue and basis of improving the living standard of the people.
Prospects
Nepal abounds in tourism prospects in all spheres, historical or cultural, hills or forests, wildlife, or springs, or fairs, festival or people. For the tourists Nepal has three special attractions: snow-capped mountains, natural vegetation and repertoire ancient monuments. Nepal is compared with Switzerland of Europe. The prospects of tourism are as follows:
i. Natural beauty
Nepal is full of natural beauty. The tourists are attracted by world's top summits like Mt. Everest (world's highest), Kanchanjunga, Annapurna, Machhapuchhre etc.


It has fascinating rivers, water falls and lakes. It has a variety of flora and fauna.The mountain region of the country are like natural parks. Nepal of natural resoures and bio-diversity. Chitwan national park is famous for unicorn (one-horned) rhinos.
ii. Ancient art and architecture	
Nepal is a country of temples . Every temple IS a specimen of  architecture, Durbar Square of Kathmandu, Bhaktapur and Patan, which are famous for their arts and architecture, are places of attraction for the tourist. Important places of pilgrimage like Muktinath, Gosalnkunda. Pashupatinath, Swayambhu, etc, arc here, Most of the Nepal’s ancient monuments arc recorded on the world heritage lists,
III. Religious places
It is a holy place for the Hindus as well as Buddhists. Ramjanaki (Janakpur), Pashupati (Kathmandu) and Krishna mandir (Patan) arc Hindu temples, Lumbini  the birthplace of Lord Buddha. All these attract the Hindus and Buddhists and oven the people of other religions across the world. Tourists can also enjoy with the culture of other religious groups like Muslims, Kirats, etc,
Cultural varietyiv.

Nepal is a multi-ethnic nation with over sixty different ethnic groups living various parts of the country. Each ethnic group has its own culture. Tourists enjoy cultural varieties. Nepalese people regard guests arc as gods. They are very courteous and hospitable to the visitors.
v. Climatic variety
Nepal has diflcrcnt climates the difference depending on topography altitude. therefore tourists from different countries can choose the climate they like most. II they prefer a warm climate in winter, they can visit the southern plains (Terai). If they prefer a cold climate in summer, they can visit the mountains. Temperate climates can be enjoyed in the Hills.
vi. Birthplace of brave persons
Nepal IS the birthplace of world famous Gurkhas and Sherpas (tigers of mountain’) It is also the birthplace of great thinker Lord Buddha.
[bookmark: bookmark26][bookmark: bookmark27]Problems
Tourism is one of the most important sourees of forcian exchange as well as an employment generating sector. It has great topographical, cultural and health environment prospectus. However, it is still undeveloped. There are some factors which hinders its development. The factors are as follows:
i. Lack of transport and communication
In Nepal, transportation and communication difficulties, have hindered for tourism industry. Tourism has to remain limited to Kathmandu, Pokhara, Chitwan and Lumbini because other tourist place are access-difficult. Similarly, there are no communication facilities in remote areas
ii. Lack of recreation facilities
Most of tourists who visit Nepal come for recreation. But means of recreation like rafting, skating, boating are very limited. Similarly, night clubs, health clubs are few. Mountains, temples and lakes alone cannot make the tourists stay here long.
iii. Lack of quality hotel
Rich tourists need quality hotels and lodges. There are only 97 star hotels and they can only offer 9430 beds. The existing star hotels are located in Kathmandu and Pokhara.
iv. Pollution
Pollution, lack of conservation and rehabilitation of tourist spots, problem of solid waste management, etc. are the major problems faced by the tourism sector in Nepal. Tourists visit Nepal to observe its scenic beauty. But nowadays they hesitate to visit Nepal because Nepal is one of the most air-polluted countries of the world.
v. Lack of tourist centers
Tourism sites like Lumbini, Raradaha, Tilicho lake, Gosainkunda, Janakpur etc. do not provide tourism facilities. There are many other tourism centres in different regions of the country, which are still not developed.
vi. lack of security
 Due to religious toleration and warm hospitality which the Nepalese society offers, there is no much insecurity in tourists' destination areas. However, the existing political turmoil is responsible for creating insecurity for tourists. Crimes such as theft, robbery and murder are a great deterrent to the promotion of tourism.
vii. Defective government policy
Since the start of the development plan process, GON has adopted various policies to promote tourism. But the development of this sector is still far below expectation. High mountaineering royalties, immigration difficulties, lack of tourism manpower are the main shortcomings. The government has not been able to disseminate ideas about the country's tourism environment in foreign countries.





[bookmark: bookmark30][bookmark: bookmark31]A. Long answer questions
1. Define agriculture.
2. What do you mean seasonal market?
3. Define agriculture finance.
4. What is agriculture marketing?
5. List the agro-based industries of Nepal.
6. Define cooperative?
7. Which was the first cooperative of Nepal?
8. How many cooperative are their in Nepal?
9. List down the characteristics of Nepal.
10. Mention any two problems related to cooperative.
11. What was the slogan of tourism year 2011 A.D.?
12. How many types of tourism are there?
13. List down the major five mountain peak in Nepal.
14. List down any two prospects of tourism industry.
15. List out the importance of cottage and small scale industries.
16. What are the problems of cottage and small scale industries?
17. What are thh problems of medium and large scale industries?
18. Prepare a list of advantages of medium and large scale industries.
B. Short answer questions
1. Explain the problems in modernization of agriculture in Nepal.
2. Why agriculture is backbone of Nepalese economy?
3. Why Nepal is called agricultural country?
4. Agriculture is the main sources of employment. Why?
5. Describe the major characteristics of cooperative in Nepal. 
6.  Explain the importance of cooperative in Nepal.
7. Describe the measures to solve the problem of cooperative in Nepal.
8. "Cooperative helps to financial support to the farmers.” Explain.
9. Explain the principle of cooperative.
10. Explain the present status of cooperative in Nepal.
11.  Explain the major prospects of tourism. 
12. List down the major tourism industry in Nepal.
13. Explain the importance of tourism industry in Nepal.
14. How can we remove tourism industry in Nepal?
15.  Describe any four importance of cottage and small scale industry in Nepal.
16. Describe any four importance of medium and large scale industry in Nepal.
17. Explain the problems of medium and large scale industry in Nepal.
C. [bookmark: bookmark32][bookmark: bookmark33]Long answer questions
1. Define agriculture. Explain the characteristics of Nepalese agriculture.
2. Explain the measures of removing agricultural problems in Nepal.
3.  Explain the problems and remedial measure of agriculture marketing.
4. Explain the importance of agriculture.
5. Define cooperation? Explain the problems and solutions of cooperative in Nepal.
6. Explain the importance of cooperative in Nepal.
7. Explain the importance and prospects of tourism industry in Nepal.
8. Explain the importance of small and cottage industry in Nepal.
9. Explain the problems of tourism industry and suggest for the solution of the problems.
10. Explain the problems of cottage and small scale industry and suggest for the solution of the problems.
11. [bookmark: _GoBack]Explain the problems of medium and large scale industry and suggest for the solution of the problems.
